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Consumption behaviors on sugarcane juice of consumers in Khon Kaen province
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ABSTRACT: The limitation of fresh sugarcane juice is short shelf life while the processed products from sugarcane
juice are still few. Therefore, the aims of this study were estimate consumption behaviors and consumption
marketing factors of sugarcane juice to the purchasing decision of consumers, that conducted during October, 2020
to September, 2021, the study areas were Mueang Khon Kaen District and Ban Phai District, Khon Kaen Province with
200 participants to respond the questionnaire, statistics data analyzed include: percentage, mean, standard
deviation, KMO, and factor analysis with principal component analysis. The result obtained that consumers always
consume a glass of sugarcane juice with ice or a bottled of sugarcane juice, with bought one glass or bottle a time
at roadside car boots sale, and chose to consume in order to quench the thirst. For the marketing factors that
affected on consumption behaviors obtained that marketing promotions, product developments, and distribution
channels, especially in product standards and product developments of sugarcane juice, are the way to develop or
expand sugarcane juice business in Khon Kaen Province in the future.
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Table 1 KMO (Kaiser-Meyer-Olkin) and Bartlett’s Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy 872
Approx. Chi-Square 4983.434
Bartlett’s Test of Sphericity df 496

Sig. 000
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Table 2 Component factors to sugarcane juice consumer behaviors in Khon Kaen Province in 2021

Factor The percent of Variable name/Variable Communality
variance in a given

variable explained

1. Marketing 33.259 - Product standard 0.756
promotions, - Choose to buy because of the brands 0.877
product - Need the new productions that produced from sugarcane juice 0.773
developments, - Need high nutritional values or health benefits of sugarcane juice 0.743
and distribution - Choose to buy because there are advertisements through various media 0.824
channels - Need flavored sugarcane juice that has a various of smell, colors and aromas 0.819
- Environmentally friendly packaging 0.733
- Have details/ clear product information 0.690
- Religion/culture/tradition induces more consume in sugarcane juice 0.820
- Buy through marketplace 0.673
- Directly buy at the store 0.419
- Choose to buy because could saw the production process 0.517
2. Packaging 12.427 - Packaging characteristics 0.770
characteristics - Could clearly see the juice cane juice 0.721
- Easy to carry 0.680
- Juice cane varieties 0.713
- Type of packaging 0.577
3. External 7.748 - Covid-19 incident induces less consume in sugarcane juice 0.652
factors - The kon la kreng project policy or government policy projects induces 0.623

more consume in sugarcane juice

- Choose to buy because of promotions 0.616
- The price does not affect the purchase 0.528
4. Price 5.960 - The price is right for the value and quantity 0.831
- Buy it because it's cheaper than other drinks 0.750
- Believe that the high price must be a good quality product 0.553
5. Juice cane juice 4.509 - Color of juice cane juice 0.831
characteristics - Taste of juice cane juice 0.832
- Odor of juice cane juice 0.643
6. Product 3.932 - Nutritional value/health benefits 0.854
features - Shelf life (after purchase) 0.752
- Cleanliness 0.601
7. Packaging 3.659 - Easy to open and close for consumption 0.864
features - Have a tight lid 0.836
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